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The apparel industry is rife with abuses, with huge hu-
man and environmental costs. For this issue I had the 
pleasure of sitting down with Andrew Morgan, director 
of the documentary The True Cost, to find out why tell-
ing the human story of what we wear is so important, 
and what we can do to reduce the costs in terms of hu-
man suffering. We’ve also included a special section to 
help us transform the apparel industry. Safia Minney, 
founder and director of the fair trade apparel company 
People Tree (UK and Japan), explains how small can be 
beautiful as she describes their quest to build a supply 
chain that is both just and sustainable for the most mar-
ginalized communities in the world. 

We further learn how farming can help address the cli-
mate crisis through the stories of small-scale farmers in 
Latin America who have developed climate mitigation 
projects. In our last issue we talked about the carbon 
credit market and asked for your feedback. We share 

some of your thoughts in our Reader’s Speak section. We also let experts weigh in. Confirm-
ing the skeptics who say carbon markets are not sustainable or fair to small-scale farmers, 
Dr. Kristen Lyons and Dr. Peter Westoby tell how one company exploited the carbon market 
and cheated local communities in Uganda. They make a clear case that we need to look for 
other ways to deal with this crisis; for example, holding corporate bad actors accountable so 
they change their dirty practices. 

For several years now, we have highlighted the pitfalls of third-party fair trade certification. For 
this issue we showcase different models of consumer assurance programs that have great po-
tential in the marketplace. From IFOAM project coordinator David Gould we are introduced to 
Participatory Guarantee Systems, and from the World Fair Trade Organization’s communication 
coordinator Michael Sarcauga we learn about their new Guarantee System that incorporates 
peer review. 

The Fair Trade Universities and Towns movement is growing around the world, but is the cri-
teria strong enough to truly build a more just trading model that works for small-scale pro-
ducers? Marco Coscione from the Latin American and Caribbean Network of Fair Trade Small 
Producers tells us how their fair trade universities program is building powerful programs to 
create true transformation.  He gives us the foundation for our own fair cities criteria.  Learn 
about one town that is reaching for the stars and cast your nominations. 

To build a truly just food system, we need to address racial and economic inequities.  Food 
justice activist LaDonna Redmond tells us how one co-operative, through pressure from the 
community, is bringing justice to a community of color to build equity and democracy, and has 
now become the most diverse food co-op of its scale in the country.

To a day when all trade is just,

 Dana Geffner
     Executive Director

Distribute Fair World Project’s For A Better World
“For a Better World” is a free semi-annual publication that features articles from a variety of 
perspectives, including farmers, farmworkers, consumers and committed fair trade brands.  
FWP helps consumers decipher fair trade certification schemes and is an excellent educational 
resource.   Distribute “For a Better World” for free at your business or organization. Order now by 
visiting our website at: www.fairworldproject.org

Letter to the Editor
Tell Us What You Think. We would like to hear your thoughts. �
Send letters to: Fair World Project - PO Box 42322, Portland, OR 97242 
or email comments to editor@fairworldproject.org.  Include your full name, address, daytime 
phone and email.  The editorial team may shorten and  edit correspondence for clarity. 

Mission:
Fair World Project (FWP) seeks to protect the use of the term 
“fair trade” in the marketplace, expand markets for authentic 
fair trade, educate consumers about key issues in trade and 
agriculture, advocate for policies leading to a just economy, 
and facilitate collaborative relationships to create true system 
change.

Why FWP Exists:

•	Conscious consumers, armed with informed purchasing 
power, can create positive change and promote economic 
justice.

•	Family-scale farmers and workers in both the Global South 
and Global North often face volatile prices, low wages and 
poor working conditions as a result of unfair trade policies 
and corporate practices. FWP promotes policy changes 
and market-based initiatives that address these systemic 
problems.

•	Existing certifiers and membership organizations vary in 
their criteria and philosophy for qualification of products 
and brands certified to display eco-social labels or claims, 
such as fair trade. FWP educates organizations, retailers 
and consumers on the standards reflected in various 
certification schemes, and works to keep eco-social terms 
meaningful. 

Goals:

•	To contribute to the movement to build a just economy 
that benefits and empowers all people especially those 
traditionally marginalized in our current system, including 
family-scale farmers, small-scale artisans, and food and 
apparel workers,

•	To educate consumers, retailers, manufacturers and 
marketers regarding: 

•	The standards, criteria, and possible fair-washing behind 
claims of fairness and justice on products they produce, 
sell and/or consume, including understanding the 
benefits and limitations of third-party verifications,

•	The ways government and international trade policies 
support or inhibit a just economy,

•	Key issues, theories, initiatives, policies, and campaigns 
related to fair trade, family-scale farmers globally, labor 
justice, sweat-free apparel, and trade and agriculture 
policy.

•	To pressure companies to: improve sourcing and labor 
practices by obtaining fair trade, fair labor or other 
appropriate certification for major supply chains; make only 
authentic eco-social market claims; and support public 
policies that benefit small-scale producers and workers,

•	To promote certification labels, membership organizations, 
companies, and brands that further progress toward a just 
economy,

•	To facilitate dialogue among and between movements 
working towards a just economy,

•	To advocate for a better world by: educating and inspiring 
individuals and organizations through our twice-yearly 
free publication; providing educational resources and 
workshops for consumers, retailers, and brands; and 
collaborating with other organizations with similar values.

For more Information on Fair World Project 
please visit: www.fairworldproject.org
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For News in Brief online: fairworldproject.org/newsroundup

Sign up for FWP’s enewsletter at: fairworldproject.org

Major Climate Agreement Met with Mixed Response
Nearly 200 countries came to an agreement on 
addressing climate change and reducing emissions 
in December at the COP21 talks in Paris. Legally-
binding commitments include reducing emissions, 
reporting progress and returning to the table for 
further discussions. Non-binding portions propose 
specific mechanisms on how to reach the goal of 
limiting global warming to well below 2 degree 
Celcius with the goal of 1.5°C, and on how richer 
countries can financially assist poorer countries 
as they transition to greener energy and adapt 

to inevitable changes in weather patterns. No agricultural commitments were 
included in the final agreement, but there is growing acknowledgement among 
many nations and organizations that we cannot fully address the climate crisis 
without addressing agriculture’s role both as a polluter in industrial systems and 
as a mitigator in sustainable systems.The agreement has been hailed by some as 
a success to celebrate, as it is a global acknowledgement of the severity of the 
climate crisis. But it has also been criticized as too vague and not going far enough, 
especially from the point of view of already marginalized communities. Activists 
have vowed to continue to organize at the grassroots level to fill in the gaps 
between what the agreement addresses and what communities truly need for a just 
and sustainable society. 

To learn more, visit: www.fairworldproject.org/cool

Report Finds Child Labor in West African Cocoa Sector 
Increasing

A 2015 study by Tulane University found that more 
than two million children are performing hazardous 
work in the cocoa sector in West Africa, a number that 
is rising even as major corporations like The Hershey 
Company adopt ethical certifications. Fairtrade 
International, in response to these findings, released a 
statement advocating for empowering communities 
to create solutions to this horrific problem. In addition 
to livable wages for farmers, local communities have 
also identified complementary solutions, such as safe 
schools for children to attend during the day.

To learn more, visit: www.tinyurl.com/zluskxw

Investigation Uncovers Inhumane Conditions on 
Rainforest Alliance-Certified Tea Plantations

An investigation by Radio 4’s File and BBC News 
found crumbling housing, child workers, workers 
spraying pesticides without protective gear, and 
other labor abuses on tea plantations in Assam, 
India, all of which were estates that had gained 
Rainforest Alliance’s seal of approval. In their 
response, Rainforest Alliance admitted their own 
inability to prevent such abuses when director 
Edward Miller told the BBC that “Clearly an auditing 
process, because it rests on an annual inspection, 
is not going to be perfect.” Rainforest Alliance 

committed to investigating the situation to ensure it does not continue to happen.

To learn more, visit: www.tinyurl.com/j9hcy2p

The EPA Announces Changes to Worker Protection 
Standard
For the first time in over two decades, the U.S. Environmental Protection Agency (EPA) 
announced changes to strengthen the Worker Protection Standard and decrease the 
risks of pesticide exposure for farmworkers. Many of the changes adopted were those 
advocated for and by farmworker organizations. Though the changes were welcomed, 
the growing movement advocating for reducing pesticide use, as well as associated risks, 
expressed concern over whether the new regulations will be properly enforced.

To learn more, visit: http://tinyurl.com/workerprotection

Momentum for Raising the Minimum Wage Continues 
to Grow

Two pending bills to raise the federal minimum 
wage have stalled in Congress, but an increasing 
number of cities and states are taking action on 
their own to raise wages for low-wage workers. In 
2015, Los Angeles became the third major city to 
pass a multi-year phased-in $15 per hour minimum 
wage, joining Seattle and San Francisco. Earlier in 
2016 Oregon passed a law that will raise wages 
throughout the state, with higher rates in metro 
areas than rural. More than ten cities, including 

Washington, DC, New York and Saint Louis, will consider similar proposals in 2016. A 
new University of California at Berkeley study predicts a positive impact with a small 
net gain in jobs from the proposed $15/hour minimum wage in New York.

To learn more, visit: www.raisetheminimumwage.com

New Report Shows Free 
Trade Agreements Undermine 
Sustainable Food and Farming
An October 2015 report by GRAIN demonstrates 
that free trade agreements, like the Trans-Pacific 
Partnership (TPP) and the Transatlantic Trade 
and Investment Partnership (TTIP), promote an 
industrial food system that contributes to climate 
change and undermines local food sovereignty. In 

November of 2015, after six years of secret negotiations, the text of the TPP was 
finalized and released to the public. Environmental, labor, fair trade and public 
health advocates agreed that it was even worse than GRAIN had projected.

To learn more, visit: www.fairworldproject.org/campaigns/trade-policy
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Q:  Why did you decide to make this movie and tell this story?
Andrew:  I do not have a background in fashion and never thought about mak-
ing this kind of film. I started to become interested about the role that busi-
ness plays in the world in relation to human rights, extreme poverty, inequality 
and environmental impact. I began to believe that solutions to our problems 
will invariably be through business. As a filmmaker, it was too big to tackle, 
and I could not get my arms around that film. Then I picked up the newspaper 
and read about this clothing factory collapsing in Rana Plaza [in Bangladesh] 
and read that, at the time of the collapse, they were making clothes for major 
western brands that I knew. I read this horrifying account of how something I 
interact with every day in my world is having this unseen impact in other peo-
ples’ lives all over the world. That instantly grabbed me, and within a week, we 
decided this was a film we wanted to make.

Q:  The film shows locations from all over the world. Where did 
you go, and whom did you interview?
Andrew:  We filmed in thirteen countries. This needed to be a global film be-
cause it is one of the true major global issues of our times. It does not matter 
what country you live in, this affects human beings, and I wanted to make a film 
that went to so many places that you almost forgot where you were. So the fo-
cus is not really on the place, but rather that it is our shared home. So that took 
us to really rich, beautiful parts of the world. We filmed during all the major 
fashion weeks in London, Paris, Milan, New York and Los Angeles. It also took us 
all over Southeast Asia: Bangladesh, Cambodia, China, Hong Kong, Japan, India 
and Uganda. The focus was really on the stories of the people we followed.

We followed a twenty-two year-old garment worker named Shima Akter who 
works in Dhaka, Bangladesh. We followed a woman named Safia Minney, who 
owns a fair trade clothing company called People Tree, in London and Tokyo. 
And then we followed a cotton farmer in Luc, Texas named Lorey Pepper. 
Around those three stories we met a whole bunch of experts, from economists 
to really big influencers in the fashion space, and both ac-
tivists and traditional designers, people like Stella McCart-
ney and brands like Patagonia.

Q:  How has the fashion industry changed?
Andrew:  One of the startling facts is that the world con-
sumes 400% more clothing right now than it did two de-
cades ago. The world now makes between 80-90 billion new articles of clothing 
each year. This has created a real shift; clothing historically has been something 
we made with great intentionality and integrity, something we held onto our 
whole lives and even passed on to our children. It was something we valued.

The impacts of a global economy have allowed us to offshore labor, cut costs 
and produce mass quantities of clothing much more cheaply. Clothing has 
now become a commodity that we see as disposable, and that is really brand 
new in the history of fashion. It is a very modern concept to be able to buy 
things that are so cheap that it means nothing if they fall apart after a few 
wears. That volume increase and shift in mindset have turned up the dial on 
some already very problematic issues, making it now nothing short of a state 
of crisis or emergency in a lot of areas.

Q:  The term “fast fashion” is talked about in the film. What is 
fast fashion?
Andrew:  “Fast fashion” is a term that parallels “fast food” and implies that it 
probably is not very good for us. Fast fashion was initiated when brands began 
to copy design looks from runway shows. They put them through production 
and manufacturing at lightning speeds in order to have them in stores within 
weeks, and sometimes days, after they were seen on the runways.

But this supply chain is dangerously fast and precariously volatile. We are in-
centivizing a constant state of rush, a constant state of “How fast can we get 
it there?” and “What corners can we cut?” Those cut corners led to the egre-
gious and extreme cases of human exploitation and tragedy that have recently 
grabbed the world’s attention.

Q:  Why is fast fashion happening? Who is demanding it?
Andrew:  From one standpoint, we live in a market-driven, consumer-based, 
consumption-fueled economy. The mandatory ingredient for our economy to 
grow is for consumption to be kept very high all the time. Our standard eco-
nomic model only measures profit, while many of the costs that go into making 
things are unseen. We do not factor in the use of natural resources, like water 
and other resources that are increasingly scarce in parts of the world where 
things are being made. People want to buy the cheapest things. As consum-

ers, we judge products on whether they look good and 
are cheap. So, in that regard, the market incentivizes the 
lowest-quality product.

We can also look at it in another way – a lot of essen-
tial items have become more expensive, like insurance, 
homes, a college education and healthcare, while other 
things have become less expensive, like clothing. So when 

my life feels less in my control, I can find therapy in buying something super-
cheap. So, as the middle class gets squeezed and is unable to control the prices 
of these essential items, then there is a natural movement towards feeling in 
control by buying these cheap pieces of clothing.

Interview with Andrew Morgan

“ The world now 
makes between 80-90 
billion new articles of 
clothing each year.”

THE DIRECTOR OF THE TRUE COST

The film The True Cost is a story about clothing. It is about the clothes we wear, the people who make them, and the 
impact the industry is having on our world. The price of clothing has been decreasing for decades, while the human and 
environmental costs have grown dramatically. The True Cost is a groundbreaking documentary film that pulls back the 

curtain on the untold story and asks us to consider: Who really pays the price for our clothing?

Dana Geffner, Executive Director of Fair World Project, sat down with the Director of The True Cost to learn why this story 
was so important to tell and what we as consumers can do to stop exploitation in the clothing industry.



Q:   What is fast fashion doing to workers 
around the world?
Andrew:  The fashion industry is where some of 
the most vulnerable people are systemically ex-
ploited. The fast fashion industry did not create 
the idea of offshore labor, very low union repre-
sentation, or very low worker rights standards; 
that happened when we moved into a globalized 
economy. Fast fashion has taken a fragile situation 
and pushed the pedal down as far as it possibly 
can go. It has created the most egregious example 
of business trampling on the rights and needs of 
the most vulnerable people.

Q: What can consumers do to help 
workers in the apparel supply chain?
Andrew:  First, start to think about your personal 
choices. As someone who did not think about this 
a few years ago, it is quite daunting and intimi-
dating ... but I think about these things a lot now. 
I meet a lot of people who believe deeply in the 
value of human rights, of women’s rights in this in-
dustry particularly, and of environmental care and 
protection. So when they see the film or we have 
a conversation, they say “I never connected those 
values to my individual choices.” I think this can be 
an exciting gateway for people to say “Wow, I am 
a human being and make choices every day, and 
those choices add up, and they have an impact ... 
and while I can advocate for things globally, it is 
powerful to start thinking individually.”

I have stepped off the treadmill of bringing cheap 
disposable clothes into my life. I did not really love 
the things I was wearing. I have now made clothing 
a more conscious decision – really thinking about 
the pieces that I want, the pieces that I need, that I 
am going to love, and that will last. It has given me 
space both mentally and financially.

We can make better-informed choices and sup-
port brands that honor the people who are mak-
ing our clothes. I think more brands are doing this, 
and each of us should seek out those brands that 
care. I think it starts with reducing the sheer quan-
tity, and then beginning to buy quality and appre-
ciating the “story” that you are wearing.

Q:  What government policies should 
be in place to protect workers?
Andrew:  We are working on this with the United 
Nations. The problem is that we live in a globalized 
economy, but we are operating under a nationalis-
tic set of rules and laws pitting developing coun-
tries against each other and creating a race to the 
bottom. So, how can we begin to raise the bar at 
the bottom?

We are creating national and international wage 
agreements. From a U.S. perspective, we can do 
this through import laws. For example, there are 

certain laws in place for the types of chemicals that 
can be used. We think it would be good to also in-
clude responsibility for the conditions under which 
the products are made. We can start with what is 
coming in and make profound improvements. It is 
not going to be simple, but it starts with political 
will, which I think starts with awareness, which is 
where we are now.

A lot of people buy clothes – not bad people, just 
people who have not heard this story. I hope the 
story starts to seep in, so that we will have the will 
to make those choices.

Q:  Where would you send people to 
get active in government policies?
Andrew:  Presently, you will find many of the best 
groups out there linked on our Web site under 
“Learn More.” Labor Behind the Label is a good 
one, as is the International Labour Organization’s 
program under the United Nations called Better 
Work. Another big one is Fashion Revolution. They 
have an annual event on Fashion Revolution Day, 
which takes place on the anniversary of [the disas-
ter at] Rana Plaza, April 24. It is a growing interna-
tional hub and the central force right now.

Q:  What did you learn that surprised 
you most while making the film?
Andrew:  The experience of telling this story com-
pletely re-oriented my view of the world and my 
role in it. One of the most surprising things is that 
we had a false sense of knowledge when we were 
going through pre-production. We were doing all 
of this research and calculating all the data and 
analyzing it on a macro-level. The first country we 
started in was Bangladesh, and it was there that 
we began to see it and feel the effects of it.

I once read a quote that said “When you look at 
poverty from a great distance, you become arro-
gant.” I think for me it was the startling, heartbreak-
ing, urgent reality of what inexcusable extreme 
poverty feels like and looks like in real life. When 
we got to know the folks who were working their 
hearts out, unable to provide the basic necessities, 
while fueling companies and an industry that re-

port profits in the billions and trillions of dollars, 
that hurt really deep inside. I knew we had several 
issues here going in, important issues to examine, 
but I was unprepared for how great of a toll I think 
this industry is taking on individuals and their 
communities.

On the flip side, there is a lot of hope because if we 
get this right, we can open a lot of doors. Fashion 
is such a trend and a creative, forward-facing, con-
sumer-touching, platform-raising industry, that to 
me this is a really good place to start facing a lot of 
the important issues of our time.

To watch The True Cost now, please visit:  
www.truecostmovie.com.
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TIPS TO TRANSFORM THE 
APPAREL INDUSTRY
Here are a few ways that concerned consumers can 
participate in transforming the apparel industry.

1) Look for apparel brands that are creating 
alternatives and improving supply chains:

•	 Global Mamas is a non-profit apparel com-
pany that provides training, benefits and 
good pay to more than 500 women in Ghana.  
(www.globalmamas.org)

•	 Marigold works with women in the slums 
of Mumbai. They also work with organic 
farmer organizations in India where indebt-
edness and suicide rates are quite high.  
(www.marigoldfairtradeclothing.com)

•	 Maggie’s Organics has developed their entire 
supply chain to use organic and fair practices. 
They have worked to transition farmers to 
growing organic cotton and have been vocal 
critics of free trade agreements such as the 
Central America Free Trade Agreement (CAFTA) 
and the Trans-Pacific Partnership (TPP). 

•	 Marketplace: Handwork of India is a non-profit 
apparel company committed to building lead-
ership for social change, building capacity and 
empowering the artisans with whom they 
work in India. (www.marketplaceindia.com)

•	 Mata Traders is an apparel company work-
ing with producer groups in India and Nepal. 
(www.matatraders.com)

•	 People Tree invests in livelihoods and the 
environment at every stage of produc-
tion, from the growing of cotton and wool, 
through the final production of apparel.  
(www.peopletree.co.uk)

•	 Under the Nile is a baby clothing company that 
uses organic and fair trade Egyptian cotton. 
(www.underthenile.com)

2) Get involved in policy activism and fight 
for fair policies:
www.fairworldproject.org/campaigns/trade-policy

3) Support Fashion Revolution:
www.fashionrevolution.org

To learn more, visit: 
www.fairworldproject.org/campaigns/apparel

All Photos Credited to The True Cost 2015

(www.maggiesorganics.com)
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Contributing writer, Safia Minney, Founder and Director of 
People Tree, argues that we must make and buy clothes while 
being conscious of their humanity and sustainability.

People Tree is working with small-scale organic farmer, artisan and tailor fair 
trade groups in eight countries. This year is People Tree’s 25th anniversary in 
Japan where I started the organization in my living room. I have been pas-
sionate about bringing fair trade to the people who need it most: the poorest 
of the poor, often women. As a human rights activist and environmentalist, I 
was determined that trade could bring a voice and economic power to perse-
cuted communities while protecting their environments. In 2014, People Tree 
was the first international fashion and lifestyle brand to achieve the World 
Fair Trade Organisation (WFTO) label on its products, guaranteeing fair trade 
throughout its supply chain.

With a good operational plan and a “critical path” that starts with the design 
process, incorporating traditional craft skills into product development allows 
enough time for hand production in the villages. This ensures that orders can 
be distributed to over 2,000 handknitters in Nepal and handweavers and em-
broidery artisans in rural Bangladesh and India. We check to see if fair wages 
are being paid with time and motion studies, to be sure that even the most 
vulnerable people in our supply chain, the yarn bobbiners, are properly com-
pensated. This needs to be part of an ongoing partnership between us and 
our fair trade partners in the Global South in order to ensure that fair trade is 
in place. Quality control and design improvements allow us to produce beau-
tiful clothing, fashion accessories, crafts for the home, and organic and fair 
trade foods in Japan.

We train small groups on tailoring, measuring garments, making patterns, 
making alterations, grading sizes, building teams and marketing in order to 
help support them in becoming internationally competitive. Certification can 
create a barrier for small groups, but we have learned that with long-term 
partnerships certification for organic and fair trade is not only possible but is 
increasingly required by our customers. We also run a Market Exposure Pro-

gram in Japan and Europe that helps leaders from fair trade groups to learn 
about the markets where their products are selling. They meet large existing 
and potential buyers, the buyers who stock their products, and come to un-
derstand marketing and distribution from a “first world” perspective. When 
leaders hear customer feedback and directly meet the media, they under-
stand the challenges and take responsibility to improve their products and 
business models. Leaders take their new knowledge back to their business-
es, which helps them stay competitive, and they invest in infrastructure like 
waste dye effluent management plants and other initiatives to protect the 
environment. This interaction between fair trade groups and the People Tree 
team, sales agents, customers and media also has a motivational effect and 
builds brand loyalty, too.

The design process starts six months before conventional fashion companies 
to ensure that craft skills and traditional technology can be used for produc-
tion and to promote livelihoods in rural areas. The collection, while continual-
ly utilizing new fabrics with organic and sustainable fibers, also needs to take 
into consideration the production capacity and skills of each group. My favor-
ite product is fiber made from the banana tree trunk. Designers need to have 
excellent knowledge and experience working with fair trade craft groups, and 
institutionalizing this is part of the DNA of People Tree, which has been key 
to our success. We hope that other fair trade, ethical and even conventional 
fashion companies will follow in our footsteps.

Long-Term Planning and Partnering
We maximize the “value-added” of each product in terms of livelihood promo-
tion for the 5,000 people who produce goods for People Tree. Investment in 
small groups training, innovation, infrastructure and marketing, often before 
profits are made, is essential to growing a fair trade fashion business. Whether 
it is improving the drape of a fabric, which means investing in drip irrigation 
(saving 60% of water) to grow longer cotton fibers, or making a fitted dress 
in hand-woven fabric, each product improvement or innovation requires a 
partnering approach to invest in new infrastructure and skills. It also requires 
mutual respect, creativity and good long-term planning.

But Can Its Rules be Applied 
to the Fashion Industry?

Small is
  Beautiful 
But Can Its Rules be Applied 

to the Fashion Industry?



Scaling Up Small-Scale Production
There are ten million handweavers in India and Bangladesh; after agriculture, 
handweaving is the second-largest employer. As it can save one ton of carbon 
dioxide per handloom per year, there is a moral and environmental impera-
tive to bringing fair trade fashion to these communities and to building mar-
kets for their products.

People Tree also uses organic and fair trade fabrics that are machine pro-
duced and tailored in social businesses that work to fair trade standards. We 
designed two labels: a “CRAFT” label and an “ORGANIC” label, and custom-
ers enjoy the distinction and read the information behind the product. As 
we put organic cotton onto the handlooms, it becomes more complicated. 
In Europe, especially in Germany, Benelux and Scandinavia, we are finding 
very sophisticated customers who are demanding more social impact, less 
environmental impact and real transparency from retailers.

At People Tree, we use hand crafted skill symbols alongside the organic Glob-
al Organic Textile Standard (GOTS) and fair trade marks to help customers 
identify how each garment has been made. I wish more people were motivat-
ed by handweaving and the huge social impact it has; paying handweavers 
double or often three times what they could earn elsewhere. There is a craft 
revival, with increased interest in traditional skills, but what makes a product 
ultimately sell is still good design, fit and quality.

Biggest Barrier to Mainstreaming Fair Trade Fash-
ion is Fast Fashion 
“Fast fashion” is synonymous with short lead times, synthetic fabrics and 
cheap labor, where the garment factory worker is under the minimum age 
and paid below the minimum wage. Directors of fashion companies should 
be held legally liable if garment workers are not paid at least the minimum 
wage and are forced to work in unsafe factories where environmental laws 
are broken. We need to change the future opportunities for small-scale farm-
ers, artisans and tailors. Fair trade fashion companies can compete in the 
mid-market by making a truly unique product that will be treasured. In a mul-
tinational company, up to 6% of sales can typically be spent on research and 
development, often subsidized by government grants and tax breaks. Why 
is it then that fair trade research and development receives little or no fund-
ing? We should be demanding that our governments make fair trade fashion 

exempt from the Value Added Tax (VAT) in order to help create a level playing field and give small-scale producers a decent chance to build prosperity and 
vibrant communities.

Small is beautiful, and small is democratic – and it therefore holds enormous power and strength. Without any doubt, the one natural resource that we have in 
plentiful supply is peoples’ hands. We have run out of clean water, land and oil – we need urgently to rethink fashion.

Safia Minney launched her new book, Slow Fashion Aesthetics Meets Ethics, in March of 2016.



For the first time in the fair trade movement, a small producers network, The Latin American and Caribbean Network of Fair Trade Small 
Producers (CLAC), is leading an advocacy campaign “Latin American Universities for Fair Trade” to disseminate the principles and values 
of fair trade. We are promoting direct relations between universities and small producers organizations, introducing new teaching and 
education courses, and encouraging responsible consumption. At the same time, we are also creating a solidarity market through insti-
tutional procurements in universities.

We knew it was going to be difficult and slow, and could generate many concerns, but gradually the campaign is progressing and 
becoming known in social networks inside the global and Latin American fair trade movement and academic circles. The Latin Ameri-
can proposal follows the example of similar campaigns in other countries; however, it has a strong focus on advocacy, awareness and 

education. This responds to the need to develop the fair trade 
movement in a continent where the concept and practices of 
fair trade and responsible consumption are not yet well-known 
or developed.

In universities reside future political and business leaders. Uni-
versities are fundamental for learning, research and develop-
ment. For these reasons, among others, they have enormous 
potential to build more just, solidarity-based trade relations. We 
want students to understand the impacts and challenges of fair 
trade, as well as the need to build direct links with small agricul-
tural and artisan producers, and the differences between small-
scale family farming and agribusiness – differences in social, en-
vironmental, economic and alimentary terms.

Raising the awareness of citizen-consumers about more sus-
tainable patterns of production and consumption inevitably 
involves education, and thus academic institutions play an im-

Contributing Writer
Marco Coscione

What a 
Fair Trade University

Discussion panel with small producers’ organizations representative, during 
the “Fair Trade and Universities” event, at Universidad del Valle, Santander 
de Quilichao, Colombia, October 2015 
(Photo Credits: Marco Coscione)

S
tudents can be powerful catalysts for change, both internally on their own campuses as well as externally by shifting policies 
and practices of the larger culture. In this article, Marco Coscione describes the Latin American Universities for Fair Trade 
movement as being built on the models of similar programs around the world, but led by small-scale producer organizations 
in partnership with student-led organizers. This is an important distinction in contrast to the model in the United States, which 
is led and housed by a certification organization. The U.S. fair trade university program, Fair Trade Universities, operated by 

the certification scheme Fair Trade USA, concentrates on institutional purchases of just two fair trade products, coffee and cocoa, 
with a narrow focus on fair trade certification education. The Latin American Universities for Fair Trade not only focuses on ethical 
consumption and institutional purchases, but also on growing the movement, building links between producers and consumers, and 
research. Fair World Project presents the Latin American Universities program with the hope that going forward this solidarity-based, 
holistic program will be the model for fair trade university programs around the world.
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portant role in this process. Through better course content and 
procurement policies, they can provide a concrete example of 
how to build a more just economy.

From the beginning, we received great support from the 
Uniminuto University of Bogotá, the first to be declared a “Latin 
American University for Fair Trade.” In Colombia, the campaign 
has moved faster than in other countries, also involving the 
Cooperative University of Colombia, the Universidad del Norte 
and the Universidad del Valle. In Brazil, the Universidade Federal 
de Lavras of the Minas Gerais, the most important state for the 
country’s coffee production, joined the effort. In Costa Rica, both 
the Centro Agronómico Tropical de Investigación y Enseñanza 
(CATIE, or Tropical Agricultural Research and Higher Education 
Center) and the Universidad Técnica Nacional (UTN, or National 
Technical University) integrated into the network as well.

In August of 2014, CLAC launched this campaign, knowing that 
many universities already have some relationships with fair 
trade small producers organizations. In just fourteen months, 
by the end of October of 2015, we had seven universities active-
ly involved in the campaign, which generated international in-
terest. For example, we received an invitation from the Univer-
sity of Ghent in Belgium to be part of an international research 
network on fair trade. If that research proposal is approved, 
FLACSO-Ecuador, UTN and CATIE will participate in it. CLAC will 
also help with its producers and networks in Latin America and 
the Caribbean.

Through this campaign, we are strengthening existing fair trade 
links and building new relationships, because we are convinced 
that universities, professors, researchers and students are all 
important allies in the fair trade movement. We will continue 
to expand this network and build relationships among all Latin 
American universities working on fair trade, responsible con-
sumption and the solidarity economy, so that they can share 
their activities and establish links with other universities and 
similar campaigns around the world.

International Coffee Day celebration at Universidad Técnica Nacional 
(UTN), Atenas, Costa Rica, October 2015
(Photo Credits: UTN)

RELATED LINKS
Uniminuto University of Bogotá (www.uniminuto.edu)
Cooperative University of Colombia (www.ucc.edu.co/Paginas/inicio.aspx)
Universidad del Norte (www.uninorte.edu.co)
Universidad del Valle (nortedelcauca.univalle.edu.co)
Universidade Federal de Lavras (UFLA) (ufla.br/portal/administracao/reitoria/curriculo-do-reitor)
Centro Agronómico Tropical de Investigación y Enseñanza (CATIE) (www.catie.ac.cr/es)
Universidad Técnica Nacional (UTN) (www.utn.ac.cr)

•	 Grassroots organizations or committees that understand 
the important impact government and trade policies 
have in either defending and valuing or thwarting and 
devaluing contributions of artisans, farmers and workers 
to our global economy. The groups should be involved 
in advocating for fair trade policies and opposing those 
policies that harm small-scale producers, artisans and 
workers. 

•	 Grassroots organizations or committees that identify 
and promote alternative business models and fair trade 
products. 

•	 Governments that have enacted local policies for example 
food procurement policies that support small-scale 
farmers globally. 

•	 Fair trade and cooperative retailers that sell fair trade 
products and promote fair trade principles though in-
store events and signage. 

•	 Fair trade brands that are involved in the community. 

•	 Educational institutions that conduct research and offer 
courses in fair trade. 

An example of such a city is Minneapolis, Minnesota. Minneapolis 
is home to the non-profit organization Institute for Agriculture and 
Trade Policy (IATP), one of the key advocates of fair trade policy 
as well as food justice, agro-ecology and just economy issues. 
IATP helped start Peace Coffee, a top fair trade coffee roaster that 
distributes coffee around the region (and locally by bicycle). Peace 
Coffee also has its own popular coffee shops. In addition, fair 
trade pioneer Equal Exchange has one of three national offices in 
Minneapolis, and Ten Thousand Villages has a location there.

Minneapolis is also home to at least four consumer-owned 
cooperative grocery stores, including Seward Co-op, a leader in 
the domestic fair trade movement, and The Wedge Co-op, a store 
that actively educates consumers about fair trade. The Minnesota 
Fair Trade Coalition, based in Minneapolis, formed in opposition to 
NAFTA in the early 1990s and has now turned its attention to next-
generation free trade agreements like the Trans-Pacific Partnership 
(TPP).

This all means that Minneapolis is a perfect place to find fair trade 
products and get involved in fighting for a just economy. What 
other fair cities should be on our list?

Send your nominations, along with examples of the specific 
businesses and community groups fitting these criteria, to 
faircities@fairworldproject.org.

In the fall of 2016, Fair World Project will announce our first list 
of “fair cities” in the U.S. and Canada. Should your town or city 
be included? Send us your nominations!
Fair cities should have most or all of the following components:

ANNOUNCING INAUGURAL FAIR WORLD 
PROJECT “FAIR CITIES” DESIGNATION



INTRODUCTION
by Fair World Project

The demand for certified organic and fair trade products is grow-
ing steadily. Consumers want assurance that the products they 
are buying meet the organic and fair trade standards they value. 
In recent years, third-party certification has dominated the mar-
ketplace for providing consumers with this assurance. However, 
this third-party model can be expensive, a marketplace barrier 
for many small-scale producers the world over. Most third-party 
certifiers are private entities, accountable solely to their clients, 
and as a result the system has transparency and accountability 
limitations.

Other models do exist, though. Two such models, detailed in the 
following articles, highlight the successful experiences of par-
ticipatory and peer guarantee systems. IFOAM-Organics Inter-
national and the World Fair Trade Organization (WFTO) provide 
two looks at alternative paths for producers and consumers. 
Participatory Guarantee Systems (PGS) offer a methodology to 
ensure social and ecological integrity by engaging stakehold-
ers, including consumers, in a transparent system that priori-
tizes active participation and transparency for all stakeholders. 
The WFTO’s Guarantee System (GS) offers a “best of both worlds” 
approach, fusing peer review, member accountability and third-
party certification.

ALTERNATIVE
PATHS 
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PARTICIPATORY GUARANTEE SYSTEMS (PGS) – 
PARADIGM SHIFT IN ACTION 
by David Gould

Market guarantees and product label claims are essentially 
about enabling consumers to make informed choices. Truly 
sustainable production and consumption are about recog-
nizing that we are all interdependent upon each other and 
upon the Earth’s natural resources. Fairness is at the core of 
such relationships. Implicit in fairness is adequate trust and 
transparency in the systems that bring products from source 
to consumer. We want to see sustainable production and 
consumption, and the Principle of Fairness that goes with 
them, manifest at a large scale – out of “niche” markets and 
into the mainstream. Participatory Guarantee Systems (PGS) 
hold huge potential to realize these goals. PGS are locally-
focused quality assurance systems. They certify producers 
based on the active participation of stakeholders and are 
built upon a foundation of trust, social networks and knowl-
edge exchange.

To date, most organic product claims come via third-party 
certification. The organic movement adopted this approach 
thirty years ago, seeking legitimacy from the dominant mar-
ket paradigm, as well as improvement of its own consistency 
of practices and credibility in the market. That strategy has 
worked – the market has grown and is taken seriously world-
wide by the private sector and governments alike. Most oth-
er social and environmental programs, including fair trade, 
have adopted the third-party certification model, and they 
too are seeing growth and success.

This success, however, comes at a price. One unintended 
consequence has been to effectively disconnect the produc-
er from the consumer. In a certain sense, third-party certifi-
cation is a proxy for the trust that comes when the producer 
and consumer know each other well. Another consequence 
has been the removal of much of the learning experience 
and capacity building that occurred previously, because 
the International Organization for Standards (ISO) norms 
that guide certification do not really allow such exchanges. 
Moreover, third-party certification often shows itself to be 
costly and onerously bureaucratic, posing a barrier to mar-
ket entry, especially for the most disadvantaged producers.

In light of these limitations and challenges, PGS have be-
come increasingly appealing to certain producers, especially 
those that operate on a smaller scale and sell in shorter sup-
ply chains and/or more local or direct markets. PGS directly 
engage the participation of farmers and consumers (as well 
as other interested parties) in assuring that production and 
handling of goods follow an agreed upon set of rules and 
guidelines. Basically, instead of having a third-party inspec-
tor come and do the checking, the farmer members of the 
PGS inspect each other to make sure the rules are being 
followed; and sometimes consumers linked with the PGS 
also make these inspections. During these visits, there are 
exchanges about how to make the farm (and the farming 
enterprise) perform better and more sustainably. Because 
the integrity and credibility of the whole PGS is at stake, and 
there is transparency throughout the verification process, 
there is very little incentive for and incidence of cheating.

The key difference between PGS and third-party certifica-
tion is exactly this kind of participatory, common-benefit 
approach, which brings numerous benefits, including: costs 
of participation are low, with voluntary time taking the place 
of monetary expenditure, paperwork and bureaucracy are 
often reduced, learning and improvement are emphasized 
as an integral benefit of the process, and closer (even direct) 
contact between consumers and producers engenders trust 
and a spirit of interdependence.

for Consumers’ Assurance of 
Company and Product Integrity

Peer-review in South Africa, Bryanston Organic and Natural Market PGS (Audrey Wainwright)



         INFOGRAPHIC: PGS KEY ELEMENTS AND FEATURES

WORLD FAIR TRADE ORGANIZATION 
(WFTO) - A GUARANTEE SYSTEM (GS) 
FOR FAIR TRADE
by Michael Sarcauga

The entry of fair trade into the certification busi-
ness was both a milestone and a bane for the 
movement. It is a good thing that some products 
produced according to fair trade standards are 
differentiated in a label-conscious market, and 
thus products with certified fair trade labels enjoy 
recognition and are able to access more markets. 
But as products labelled fair trade, like coffee, ca-
cao, tea, cotton and other commodities, became 
popular and slowly entered mainstream markets, 
other fairly produced and traded products were 
left behind. It was a different scenario, especially 
for many non-food fair trade products that did not 
and could not carry a fair trade label. The majority 
of World Fair Trade Organization (WFTO) members 
experienced a kind of discrimination, even within 
the fair trade market. While fair trade was in their 
core mission and at the heart of all their practices, 
their products were not recognised as such be-
cause of the absence of a label.

Then why not make a label for their products? This 
may sound like a question with an easy answer, 
but in reality not all products that are fairly pro-
duced and traded can be certified under the cur-
rent fair trade certification schemes due to the im-
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Experience shows that the credibility of PGS is 
comparable to third-party certification systems. 
Recognition of this is growing. In Brazil, for ex-
ample, the national organic regulatory system 
legally recognizes products verified through 
officially-registered PGS as equivalent to third-
party certified goods. In India, if goods are sold 
as organic in the domestic market, the guarantee 
is almost always through PGS, as opposed to ex-
ports, which go through third-party certification 
regimes. In certain markets, however, the term or-
ganic or its equivalent (for example, biologique, 
ecológico, etc.) is legally regulated, and third-
party certification is the only allowable mode of 
guarantee.

In the U.S. and Canada, for example, Certified 
Naturally Grown is a PGS officially recognized by 
IFOAM-Organics International, with a steadily 
growing number of participating farmers. These 
farmers cannot actually label their products as 
organic because of the national regulations, but 
clear communication with their customers and 
other stakeholders about their practices over-
comes this limitation. In France, Nature et Progrès 
is the world’s oldest PGS, in existence since 1972, 
and in many respects is one of the organic move-
ment’s founding organizations. They, too, face and 
overcome similar restrictions under EU organic 
regulations.

(Source: IFOAM-Organics International, 2015)

Nonetheless, experiences in Brazil, India, the 
Philippines and many other countries, and the 
overall increasing success of PGS, present sig-
nificant opportunities for spreading sustainable 
production and consumption patterns. World-
wide, thousands of farmers now sell their goods 
through PGS. These are mostly small-scale farm-
ers and farming families engaged in short-chain 
or direct market channels, which by their very na-
ture address several critical global issues simulta-
neously. Shorter chains mean more value gained 
by each link in the chain – and thus better income 
for farmers and better value for consumers. PGS 
foster personal relationships among farmers and 
consumers, which are reflected in their mutual in-
vestment in positive outcomes toward their well-
being and the care of their natural resource base.

The result is greater empowerment of community-
based food systems, where responsibility is shared 
across value chains. Food chains get transformed 
from impersonal supply chains (i.e., every link for 
itself ) into value chains (interdependence among 
links, shared responsibility and benefits) and food 
systems that enhance local and regional agricul-
tural development, enrich culture and raise pub-
lic awareness, all in a positive feedback loop. PGS 
represent a paradigm-shifting approach in action.
The particular arrangements of any given PGS 
may vary according to locality, demographics and 
other contextual factors, but they share common, 
globally-recognizable key elements and features 
(see infographic). IFOAM-Organics International 
maintains a common platform for learning and 
promotion in order to keep their distinguishing 
features consistent, credible and accessible.

To learn more, please visit: www.ifoam.bio/pgs.
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practicality and cost implications of the process. This particularly holds true 
for many products from small-scale artisans and farmers. Thus, at the 2011 
Annual General Meeting (AGM) in Mombasa, WFTO members decided that 
the organization should develop a fair trade verification system that recog-
nizes producers whose activities are fair trade, along with an accompanying 
fair trade label for their products.

Following that historic decision, the WFTO board commissioned a group of 
experts in the field of fair trade verification and monitoring. The members of 
the group came from various organizations, both external and from within 
the WFTO network, in addition to at least one representative from all regions 
where WFTO members were operating. The group was led by WFTO Presi-
dent Rudi Dalvai. After two years of intense work and subsequent system 
testing in both Northern and Southern member organizations, the WFTO 
membership approved the WFTO Guaranteed System (GS) at the 2013 AGM 
in Rio de Janeiro after it was presented in the meeting along with results and 
feedback from pilot organizations.

This brief history of the development of the GS needs to be mentioned, as 
it illustrates the primary reason why WFTO came up with a new fair trade 
system in the first place. It also provides some background on the unique 
features of the system, which were largely influenced by the wishes of the 
members, a good number of whom have a long track record in the fair trad-
ing business.

A revolutionary system
The GS is not only a fair trade verification and monitoring system, it is also 
a tool to improve fair trade practices of organizations in the supply chain. It 
builds on WFTO’s time-tested and improved monitoring and membership 
system. There are five main components of the GS: 
the new membership application process, the self-
assessment, the peer visit, the monitoring audit 
and the Fair Trade Accountability Watch.

Each component has its own dynamic procedure 
and allows fair trade assessment from a different 
perspective. Combined, they make up a holistic ap-
proach that has revolutionized modern fair trade 
without watering down credibility and integrity.

The core features of the GS include:

•	 Periodic verification. After joining WFTO, 
trading members follow a monitoring schedule that must 
be fulfilled in order to maintain membership and to be able 
to use the WFTO label as a Guaranteed Member. The self-
assessment, peer visit and monitoring audit are the different 
verification procedures to be followed under the schedule. The 
frequency and timing of the procedures vary depending on 
the member’s risk category. 

•	 Participatory assessment and monitoring. The GS is a demo-
cratic monitoring process that provides space for the member 
and its peers to participate in the compliance verification 
process. This allows members to learn from each other and 
exchange best fair trade practices. 

•	 Continuous improvement. Each verification procedure allows 
members to see both their strong and weak points. The GS 
requires the member to prepare an improvement plan ad-
dressing weak areas, and progress is reported and assessed in 
the next monitoring cycle. 

•	 Fair Trade Accountability Watch. This is a special monitoring 
mechanism that allows anyone to report best practices or non-
compliance issues relating to WFTO members. As an online 
reporting system that is freely accessible on the WFTO Web 
site, it allows the public to participate in monitoring the fair 
trade compliance of members. See it at: www.wfto.com/standard-
and-guarantee-system/fair-trade-accountability-watch.

A development and business tool
The unique characteristics of the GS make it an extremely useful develop-
ment and business tool for members. It is a development tool because it 
enables members to adhere to the principles of fair trade, helps them to 
realize the goals of fair trade (trade that delivers sustainable livelihoods and 
a more just economy), and helps them, especially those who are small-scale 
producers, to escape marginalization.

The GS is also a business tool because it enables each organization to strive 
for best fair trade practices. The periodic assessment and continuous im-

provement allow WFTO members to excel in fair 
trading, thereby making them more distinct from 
conventional trading organizations.

It is not all about the label
At first, it was the desire to have a distinctive fair 
trade label for organizations that motivated WFTO 
members to come up with the GS. But for a label to 
be credible, especially when it is used on a prod-
uct, a good system should back the claims of that 
label. The GS is about more than simply paving a 
way for a fair trade label. It was developed to be 
used by any type of fair trading organization, as 

long as their core mission and the heart of their activities is fair trade, in 
order to guide them toward best fair trade practices and excellence. The GS 
was designed by experts with small-scale producers especially in mind – 
those who may not be able to hurdle a complicated system. As a result, it is 
a clear, affordable and revolutionary system.

To learn more, please visit: www.wfto.com/standard-and-guarantee-system.

THE ENTRY OF FAIR 
TRADE INTO THE 
CERTIFICATION 

BUSINESS WAS BOTH A 
MILESTONE AND A BANE 

FOR THE MOVEMENT.

Maria del Carmen de la Fuente, general manager of Allpa SAC in Peru conducts capacity Building 
training with staff and artisans, as part of the WFTO Standard.

Credit: Luis Heller Testino of Allpa

Workshop in Huancavelica, Peru with artisan Julian Castillo and Carmen Alcantara from Allpa, 
explaining how they keep records on production and payment of workers.
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Free trade agreements like the Trans-Pacific Partnership (TPP) and the Transatlantic Trade and Investment Partnership (TTIP) are 
massive global contracts created to govern the rules of trade among numerous countries. Unlike the recent global climate agree-
ment, which focuses on one topic and is essentially non-binding, free trade agreements cover many topics – including environ-
mental regulations, health care, agriculture and intellectual property rights – and are legally binding. Governments, along with 
their trade advisors and corporate lobbyists, spend years negotiating these agreements. The TPP text, for example, was finalized 
in the fall of 2015 after six years of secret negotiations.

These are clearly massive agreements of great importance to governments and corporations. We have noticed, however, that 
some people’s eyes glaze over when we talk about the TPP and the TTIP. We agree that these topics can sound dry and remote. 
For that reason, we have compiled a list in order to clarify who may be personally impacted by these agreements.

A FEW REASONS TO CHOOSE FAIR TRADE OVER FREE TRADE
Contributing Writer
Kerstin Lindgren

•	 You have a job. One study showed that the TPP 
would mean a pay cut for 90% of U.S. workers. 

•	 You have been affected, directly or indi-
rectly, by climate change. Our current trade 
system drives the industrial food system, which 
in turn drives climate change. We cannot break 
our reliance on the industrial food system with-
out first breaking our reliance on “free trade.” 

•	 You prefer to eat food that you know is 
safe and free of chemical residues. The 
TPP and the TTIP would require countries to 
accept food that meets only the lowest safe-
ty standards of the collective participants. 

•	 You would like your local government or 
school to adopt a “buy local” policy giving 
preference to local farmers and producers.The 
TPP would outlaw such preferential buying clauses. 

•	 You are a government official attempting to 
pass legislation to benefit citizens in your 
country at the potential expense of corpo-
rate profits. Earlier this year, under a provision of 
the North American Free Trade Agreement (NAF-
TA), TransCanada initiated a $15 billion lawsuit 
against the U.S. after President Obama blocked 
the Keystone XL pipeline deal. As free trade agree-
ments expand, we can expect more such lawsuits. 

•	 You want more information about where and 
how your food was grown, not less. Last year, 
Congress announced it would repeal Country of 
Origin Labeling (COOL) for meat products after it 
was challenged under World Trade Organization 
(WTO) rules. COOL is a popular labeling rule that 
simply requires consumer packaging to list where 
products and their components are produced.

So, after reading this, if you are confident that you are not affected by free trade agreements, then you can rest easy. 
But if you are or will be affected, then now is the time to take action!

To learn more, to see sources for the information provided here, and to take action
please visit: www.fairworldproject.org/campaigns/trade-policy.

You do not need to worry about how free trade agreements will affect you, UNLESS:
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The Paris climate talks at the end of 2015 no doubt left some feel-
ing as though global politics might just have turned a little green. 
With a climate agreement aiming to keep the global temperature 
increase to less than 1.5°C, national governments have some heavy 
lifting to do in cutting emissions to ensure a fair and livable world.

 
The green economy – including carbon markets and other payments for eco-
system services – is being championed as the “solution” to meeting this tar-
get, alongside expanding the renewable energy sector. Reducing Emissions 
from Deforestation and Forest Degradation (REDD) and related projects, with 
a strong focus on developing countries, are part of what Naomi Klein (2014) 
refers to as the new “Gaia capitalism.” In this brave new world, making money is 
directly tied to saving the planet.

In this article, we report on research and action that occurred between 2012 
and 2015, focused on the activities of a multinational company operating in 
Uganda and trading in carbon markets. Our story adds weight to the growing 
chorus of voices opposing the rollout of Gaia capitalism as a response to the 
climate crisis and highlights the power of people in forcing global corporations 
to change their practices.

Our research examined one of the largest plantation forestry companies oper-
ating on the African continent, Green Resources. On the basis of nearly eight 
months in the field visiting villages directly affected by the company, we docu-
mented the “carbon violence” on which establishing forestry plantations for car-
bon offset relies. This work was recently published by the Oakland Institute in a 
report called “The Darker Side of Green” ’, (www.oaklandinstitute.org/darker-side-green).

Our work describes the extent to which communities have historically relied on 
the land that is now licensed to Green Resources for vital livelihood activities, 
including grazing animals, cultivating food crops and accessing sites of cultural 

significance. Yet these peasant farming families have now been constrained 
and/or denied access to this land, with acute outcomes for their lives and liveli-
hoods. We met many villagers who described moving their livelihood activities 
onto more marginal (and less productive) land, such as moving grazing animals 
onto wetlands, riparian and other ecologically sensitive zones, and moving 
crop cultivation onto steep and rocky slopes.

Yet in recent months, the failure of Green Resources to live up to its own claims 
of corporate social responsibility has caught up with it. In a win for people and 
the planet, the company’s failure to comply with its own ideas of best practices 
and international standards has been exposed as paltry in terms of regulatory 
usefulness – resulting in the company being locked out of the international 
carbon market, for now at least.

How did this happen?

After mounting pressure over many years of research and advocacy by interna-
tional non-government organizations (NGOs), in September of 2015 a Swedish 
television crew traveled to one of the sites Green Resources operates in Uganda 
to learn more about the company’s social and environmental impacts. Their 
story, “The Forbidden Forest,” ran on Sweden’s Channel 4, reporting on com-
munity members’ loss of access to land vital to grow food, graze animals and 
secure access to safe drinking water.

The response to this story, building upon ongoing research over a number of 
years related to Green Resources, has been significant, showing intolerance to 
companies who cut corners to enter the carbon market. The Swedish Minister 
for Climate and the Environment, Asa Romson, has spoken out strongly against 
Green Resources’ conduct. In response, the Swedish Energy Agency has frozen 
payments until significant changes in corporate practices are made, including 
enabling community members to access land to grow food crops and graze 
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Sweden Freezes Payments in Carbon Trade Deal Following Exposé on 
Global Company that has Cheated Local Communities and the Environment
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A ‘no grazing’ sign installed by the 
company Green Resources within their 
license area at Bukaleba, indicating 
local communities are unable to access 
company land for vital land use. 



Letters can be sent to Green Resources Board Member Kristoffer Olsen at: kristoffer@jfp.no.
To watch the full version of “The Forbidden Forest,” screened on Channel 4 in Sweden, please visit: www.youtube.com/watch?v=COoPVXlNbqQ.

References:  Klein, Naomi. This Changes Everything. London: Allen Lane, 2014.  Lyons, Kristen, C. Richards, and Peter Westoby. The Darker Side of Green: Plantation Forestry and Carbon Violence in Uganda. 

Oakland: Oakland Institute, 2014. (www.oaklandinstitute.org/darker-side-green.)

“Yet these peasant farming families have now been constrained and/or 
denied access to this land, with acute outcomes for their lives and livelihoods.”

animals, recognizing local peoples’ land rights, and 
introducing improved grievance mechanisms, road 
maintenance and more.

Sweden’s response sends a clear message to the 
world: climate solutions that ignore the rights of lo-
cal peoples are not acceptable. This is a concern that 
organizations, such as the Indigenous Environmental 
Network, Friends of the Earth International, Timber 
Watch and the No REDD in Africa Network, among 
others, have raised for many years.

In championing the financialization of nature through 

carbon markets, the recent global climate agree-
ment ignores the violence on which it is so often 
built. At the same time, it ignores the fact that car-
bon markets fail to address the key challenge of 
reducing greenhouse gas emissions. While govern-
ments are distracted by the lure of carbon markets, 
fundamental concerns about the voluntary and 
non-binding nature of the agreement rise. So, too, 
do criticisms of its failure to make compensation 
provisions for the world’s most vulnerable commu-
nities already affected by climate change, as well as 
its sidestepping calls to take a position to end coal 
mining for fear of causing offense.

For now, we are waiting to see what this global plan-
tation forestry company will do in response to be-
ing locked out of the carbon market. With its poor 
practices recently exposed, now is the time to write 
to Green Resources demanding that they take se-
riously the requirements outlined by the Swedish 
government. Add your voice to this campaign; write 
to Green Resources today, and let them know how 
important it is to you that they do so. Poor people in 
Uganda, and in other developing countries, cannot 
be shortchanged in the flurry of excitement around 
carbon trading initiatives.

CHILDREN LIVING 
IN A VILLAGE 

LOCATED WITHIN 
THE AREA 

LICENSED TO 
GREEN RESOURCES. 
CHILDREN COLLECT 
WATER FROM LAKE 

VICTORIA. 
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“I believe the carbon credit market is 
chiefly a scheme to line the pockets 

of those who will buy and sell credits 
like shares, and who do not mind 
the continuation of industrial style 

farming, food processing and package 
production. I doubt mitigation will 

occur as a result of enacting this policy, 
or that those who wish to curb carbon 

emissions, but who lack the deep 
pockets of Wall Street or K Street, will 

benefit in any way.

It is up to us as concerned individuals 
to develop the means to improve the 

air and protect the water, through 
methods such as practicing and teaching 

regenerative agriculture and supporting 
our local universities’ science programs. 

We cannot depend on Washington.”
— MARGARET, CITY WITHHELD

“Carbon credits are the capitalists’ 
answer to the Carbon Tax. Instead of 
just discouraging use of carbon, they 

have created a new basis for speculation 
and trade. If it gets entrenched, so could 
carbon use, like the tax dollars for the 
perpetual ‘Drug War.’ Capitalism is a 

fine tool if kept to a tiny scale, but those 
seeking wealth ruin every environmental 

job they get their paws on.”
— BOB, CITY WITHHELD

“Carbon credits are a good stop-gap 
measure. Sure, they distract from more 
comprehensive solutions to a number 
of problems, but what they do now 

is transfer money from people doing 
irresponsible things to people doing 
responsible things. For example, it is 

better that I responsibly manage a small 
forest while you choke the sky with 

pollutants than to not have any balance 
at all. Sometimes appropriate change 
comes incrementally. Carbon credits 

are like buying indulgences — we still 
enjoy those gorgeous cathedrals that 

were unethically financed.”
— CAROL, CITY WITHHELD

“Carbon credits are a good idea in 
theory. Current practice, however, does 

little to limit carbon emissions, only 
redistributing who gets to emit them. 

The key is to actually lower the defined 
carbon cap and then reduce the cap on 
a step-wise basis as other technologies 

fill the use gap with cleaner alternatives. 
In addition, stronger, more regular 
enforcement of carbon emissions 

standards must be funded and practiced. 
Regulation itself is useless without 
some way of assuring compliance.”

— ROBYN, CITY WITHHELD

In our Fall 2015 issue, we laid out some of the pros and cons of carbon credits, a controversial policy tool through which greenhouse 
gas emitters pay another party to mitigate an equivalent amount of emissions. The goal is to decrease overall carbon emissions, 
while helping agricultural communities increase their resilience to the impacts of climate change. We asked our readers to let us 
know their thoughts on carbon credits. Here are some of the comments we received.

Next Readers Speak Question: What do you think the federal minimum wage should be and why?

Currently, the U.S. federal minimum wage is $7.25 per hour; it has been stuck there for more than six years.  Many cities and states recognize that this is 
not a living wage and have acted on their own to raise local minimum wages to as much as $15 per hour.  What do you think the minimum wage should 
be and why?

Email us with your thoughts at info@fairworldproject.org. Your comments may be published in the Readers Speak section of an upcoming issue of For 
A Better World. Put “Minimum Wage” in the subject line and include your first name, city, state and country. We look forward to hearing from you! 

Readers    
Speak



But despite the serious threat that climate change 
poses to humanity in general, and to small-scale 
farmers in particular, government and market sup-
port of proven solutions to climate change, like 
small-scale regenerative agriculture, receives little 
assistance or safeguards. Supporting and develop-
ing small-scale regenerative farming will require 
significant resources, research and awareness-rais-
ing. To successfully confront the challenges of cli-
mate change and feed the world, small-scale farm-
ers will have to play a critical role.

Experience has shown that farmers around the 
world learn best from their peers. Emerging from 
Central America in the 1970s, the “Farmer-to-Farm-
er” movement has fueled the training of thousands 
of peasant farmers by facilitating the exchange of 
experiences and best practices. This movement is 
based upon community empowerment, traditional 
knowledge, and local innovation and cooperation.

Fair World Project (FWP) and the Latin American and 

Caribbean Network of Fair Trade Small Producers 
(CLAC) have partnered together to conduct a con-
test for all CLAC members to share their experiences 
and best practices in confronting climate change 
in their communities. Twelve small-scale farmer 
organizations from seven Latin American countries 
participated in the contest. Farmer submissions 
demonstrated impressive steps taken by these or-
ganizations to adjust to the growing challenge of 
climate change adaption, and to also diversify their 
farm economies, promoting on-farm innovation, 
including improving soil fertility, among other prac-
tices.

Cooperative Sugar Cane Growers of Costa Rica, 
CoopeVictoria RL won the contest and a $3,000 cash 
prize to expand and continue their work. CoopeVic-
toria RL stood out among the proposals for the orig-
inality of its experience, the ability to turn problems 
into solutions, and its focus on involving commu-
nity members in training, education and awareness, 
increasing its impact on 3,024 member families. 
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CoopeVictoria RL’s member families have experi-
enced major problems with pest and disease control 
as a result of climate change-fueled temperature 
changes. Incidences of erosion have increased in 
recent years as well, due to unseasonal and intense 
rain storms. As a result, farmers have seen their pro-
duction fall and have experienced loss of income. To 
address these challenges, CoopeVictoria RL is stabi-
lizing and building up soil fertility by recycling sugar 
cane and coffee waste, returning nutrients to their 
fields and reducing erosion. CoopeVictoria RL is also 
mitigating climate change through their biodiesel 
program. By collecting residential and commercial 
cooking oil, their communities are safeguarding lo-
cal water sources from contamination and burning 
cleaner fuel in their vehicles.

Other inspiring experiences include Colombia’s San 
Isidro coffee producers. For thirty years, San Isidro 
has been developing conservation activities, pro-
moting environmental education, and implement-
ing best practices and diversification of agricultural 
production with the participation of young people. 
In recent years, San Isidro’s producers have experi-
enced increased severe droughts and insect attacks, 
both exacerbated by climate change. San Isidro’s 
producers are not only facing climate change, but 
local challenges as well, including deforestation in 
neighboring regions. To address these challenges, 
producers have taken steps to improve soil vitality 
and reduce pesticide use, as well as to obtain and 
manage their own forest preserves where native 
species, including endangered bird and tree spe-
cies, are conserved. These preserves also play an 
important role in ensuring a steady and clean water 
supply.

Farmer-to-farmer campaigns have proven to be 
the most impactful and cost-effective method of 
scaling up and growing skills, like regenerative or-
ganic farming. To build off this experience, FWP will 
continue to facilitate future contests with producer 
networks, including in-person farmer-to-farmer ex-
changes.

To learn more and to contribute to this program, 
please visit: 
www.fairworldproject.org/farmerexchange

On the left: Juan Contreras, producer from Productores 
del Valle de Aconcagua SA (Mi Fruta).
Top Right: COOPEVICTORIA, Costa Rica.
Bottom Right: Banelino Dominican Republic.

SMALL-SCALE FARMERS 
Confront Climate Change

The industrial food system is a major contributor to global greenhouse gas 
(GHG) emissions. Industrial agriculture practices like Concentrated Animal Feeding 
Operations (CAFOs), overuse and abuse of synthetic fertilizers and pesticides, and fossil 
fuel-intensive transportation all generate significant amounts of GHGs and underpin an 
inequitable and unhealthy food system. Conversely, small-scale regenerative organic 
farming emits far less GHG and, adopted at a large scale, has the potential to help 
reverse climate change by building soil organic matter and sequestering atmospheric 
carbon dioxide. Up to one-third of excess atmospheric carbon dioxide is from depleted, 
mismanaged farm and rangeland soils, and it can be sequestered back into soil through 
regenerative organic practices like rotational cover-cropping, minimal tillage, holistic 
managed grazing, and not using synthetic pesticides and fertilizers that disrupt soil 
biota that build soil organic matter.
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Seward Community Co-op is a 42-year-old natural food cooperative locat-
ed in Minneapolis, Minnesota. Seward Co-op has 15,000 owners, and it 
is looked upon as a leader among natural food cooperatives nationwide.

Unique to Seward Co-op is its “Ends Statement,” which is similar to an orga-
nization’s mission statement. Developed by the board, the Ends Statement 
states that Seward Co-op will sustain a healthy community that has: equitable 
economic relationships, positive environmental impacts, and inclusive, so-
cially responsible practices. Because of this powerful Ends Statement, Seward 
Co-op decided to build a second store in the Bryant-Central neighborhood in 
South Minneapolis.

Unknown to Seward Co-op leadership, however, a group of community resi-
dents had formed what they called the Carrot Initiative (CI), the purpose of 
which was to attract a grocer to the Bryant-Central neighborhood. CI contact-
ed a number of local food cooperatives, as well as national grocery chains, yet 
none of them were interested in a mixed-income community of color as a site 
for a new grocery store.

But then CI spoke with Seward Co-op. After looking at several spaces to-
gether, CI suggested that the store leadership consider the Greater Friend-
ship Missionary Baptist Church as a location. The site seemed to be perfect for 
building the new location. Due to the enthusiastic response from CI, it was as-
sumed that the community would be excited about this development as well. 
So, Seward Co-op began the process of acquiring the property and several 
surrounding parcels of land.

The announcement
A community meeting was scheduled to announce the project. Prior to the 
announcement, another neighborhood group, At the Roots, emerged. At the 
Roots felt that the CI members were not true members of the neighborhood 
and should not be considered representatives of the community. The major-
ity of residents in the Bryant-Central community are African American and 
Latino. The CI members are primarily white and are considered new arrivals 
to the community. Thus, the announcement of the new store was met with 
mixed feelings, including distrust and hostility. Many people felt that the new 
store was a “done deal” and were concerned that Seward Co-op could not and 
would not address issues of racial and economic equity.
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a food co-op in 
a community

of color

The leadership of Seward Co-op was taken aback by the criticism, feeling like 
they were the “good guys.” They had walked into the intersection of race and 
class in a community that had been ignored for decades. But, along with the 
arrival of hipsters and coffee shops, the new cooperative seemed to signal 
that gentrification had arrived. It was feared that racial equity would be a chal-
lenge, as the majority of those representing the cooperative were white.

Addressing racial and economic equity
Seward Co-op had received heavy criticism about everything, from the ag-
gressive building timeline, to the appearance of its operations team and 
board members, to the cost of the food. The cooperative acknowledged that 
its employee demographic included just 14% people of color. In order to ad-
dress the community concerns regarding hiring and jobs, the cooperative had 
to deliberately tackle its unconscious bias in the hiring process. The leadership 
began an intense process of gaining cultural competency, and this work led to 
the development of diversity goals for construction and store hiring.

Most food justice projects tend to focus on the consumer end of the food 
system when dealing with communities of color. Usually, the effort is around 
making the food more affordable. While this is important, it ignores the true 
capacity of the community. Most communities are comprised of residents and 
entrepreneurs who buy food, but who are also skilled and valuable to local 
emerging food stores. What many non-profit food projects miss is the connec-
tion between food access and fair wages.

So, Seward Co-op developed multiple access points to address food access 
concerns. One access point is a program called Nourish. While an ownership 
share of the cooperative is normally $75, via Nourish, anyone on SNAP, WIC 
or any other government-assistance program can access ownership for only 
$15. Additionally, a 10% discount on every purchase is available for those who 
request it. Another access point is the cooperative’s goal of having 32% non-
white employees by 2018. Saying these numbers were soft and inadequate, 
however, community organizers called for a 70% goal.

The new store opened on October 6, 2015. By November 1, over 1,000 new 
owners had joined at the new location. Seward Co-op also exceeded its 2018 
diversity goal ahead of target in 2015 by 3%, and today 61% of the new store’s 
staff are people of color. Moreover, the owners of the cooperative have con-
firmed their commitment to racial equity, as five of the nine board members 
are now people of color, making the cooperative the most diverse one of its 
scale in the country.

While this success is admirable, it should be noted that this kind of equity work 
in the food movement is the exception and not the rule. Indeed, it should be 
the goal of every food cooperative to embrace diversity by strategically work-
ing on racial and economic equity.

Images on the top left: The Seward Friendship store new exterior, and below the ribbon cut-
ting at the Seward Friendship Store. Photo Credit: Andres Perez
Image above: The Seward Friendship store team.  Photo Credit: William Hoben



1.  A 2010 study of 288 pairs of contiguous U.S. 
counties with different minimum wage rates 
concluded what?

A.	 When one county had a lower minimum 
wage than its neighboring county, 
businesses relocated to the lower-wage 
county so they could pay employees less

B.	 There was no job loss or other adverse 
effects in the higher-wage counties

C.	 In 72% of the higher-wage counties, 
business owners successfully lobbied to 
decrease the minimum wage out of fear of 
competition with neighboring counties

D.	 Businesses in higher-wage counties failed 
at more than twice the rate of those in 
lower-wage counties because of the 
additional labor costs they paid

2.  Which of the following cities have voted to 
increase their local minimum wage to $15 per hour?

A.	 Seattle, Los Angeles, San Francisco
B.	 Boston, New York, Washington, DC
C.	 New York, Chicago, Los Angeles
D.	 Birmingham, Boise, Dallas

3.  What is “regenerative” organic farming?
A.	 A term developed by scientists to confuse 

activists
B.	 A farming method where farmers leave 

food in the field to rot, often described as 
“feeding the soil, not the people”

C.	 The technical name for what we typically 
call simply “organic” farming

D.	 A method of farming, practiced primarily 
by small-scale farmers, that goes beyond 
the baseline of organic standards to build 
organic matter and sequester carbon in the 
soil, creating healthy farms while mitigating 
climate change

4.  According to the UN Food and Agriculture 
Organization, approximately what percentage of 
farms globally are considered to be “very small” 
(less than 5 acres)?

A.	 83%
B.	 49%
C.	 27%
D.	 5%

5. What is the Transatlantic Trade and Investment 
Partnership (TTIP)?

A.	 A partnership among the world’s banks to 
eliminate ATM fees and offer free checking 
accounts to working families, allowing 
more people more control over how they 
spend and invest their money

B.	 An initiative to mitigate climate change 
through investment in green energy and 
sustainable agriculture

C.	 A major proposed trade agreement 
between the U.S. and the European Union 
with a heavy focus on eliminating non-tariff 
trade barriers (that is, laws and public safety measures 
designed to protect a country’s citizens but which make 
trade between countries more difficult)

D.	 An agreement between the U.S. and the 
European Union to collaborate on investing 
in fair trade projects around the world, 
in recognition of the fact that small-
scale farmers feed the world, but need 
investment and fair trade terms

6.  Which of the following is a risk for workers 
in spinning factories, an intermediate stage of 
apparel production?

A.	 Respiratory disease
B.	 Ear damage from machinery noise
C.	 Injury from accidents
D.	 All of the above

7.  According to a 2015 Tulane University study, 
approximately how many children worked 
hazardous jobs in the cocoa industry in West Africa 
during the 2013/2014 growing season?

A.	 2,000
B.	 20,000

C.	 200,000
D.	 2,000,000

8.  What is the “justification” that could be used 
to ban labeling of products containing GMOs 
through the Transatlantic Trade and Investment 
Partnership (TTIP)?

A.	 GMO labels would be unnecessary because 
TTIP would eliminate the use of GMOs as a 
component of food sovereignty, protecting 
farmers’ rights to save seeds

B.	 Labels such as “Contains GMOs” would be 
prohibited as an unfair barrier to trade

C.	 Labels such as “Contains GMOs” would be 
banned because each participating country 
has different regulatory language, and all 
approved labels would need to be written in 
the universal language of love, in which the 
term “GMOs” does not exist

D.	 GMO labels would be unnecessary because all 
food produced by the time TTIP is expected to 
go into effect will already either contain GMOs 
or be contaminated with GMOs anyway

9.  Which of the following is a general principle of 
many “direct trade” companies?

A.	 Creating democratic organizations
B.	 Committing to gender equity and women’s 

economic empowerment
C.	 Ensuring capacity building and decent pay 

and conditions for workers
D.	 Visiting farming communities at least once 

per year

10.  Approximately what percentage of fair trade 
handicrafts are created by women supporting 
children and elders?

Answer Key:  1 (b), 2 (a), 3 (d), 4 (a), 5 (c), 6 (d), 7 (d), 8 (b), 9 (d), 10 (c)

A.	 25%
B.	 50%

C.	 80%
D.	 99%

FWP’s Just Economy Quiz

HOW MUCH 
DO YOU REALLY KNOW?

Visit www.fairworldproject.org/quizspring2016 for further details.


